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of a computer refresher
course, she was able to
summon up skills she had
briefly learned some years

‘ago to master the basics of
the internet. “All these
facts at your fingertips,” she
marvelled, “from all over
the world.”

The Archers has always
had educational
undertones, mostly to do
with farming. The attempt
to infroduce Peggy to the
decidedly non-agricultural
mysteries of email, blogs,
and apps (well, maybe not
apps) coincided neatly with
Get Online Week and First
Click, a campaign led by the
BBC and the Post Office to
persuade Britain’s
9.2million computer-
illiterates to get a cyber-life.
Her swift understanding of
the complexities of the
keyboard is meant to
persuade us that computers
and pensioners go together
as naturally as gin and
tonie, and that the result
can be just as invigorating,

Yet it remains a stubborn
fact that, according to the
BBC'’s figures, 60 per cent of
people over 65 have never
yet sampled the joys — and
the frustrations - of the
World Wide Web. Even
thought in many respects,
the internet is tailor-made
for people with time on
their hands: it lets us get out
more without actually
having to get out more.

Online shopping is just
the job for those who dread
having to cart that half-price
case of pinot grigio to the
checkout before struggling
out to the car park. Instead,
tap a few of the right keys
and it will come to the door.
Moreover, we are likely to
be at home when it arrives —
just as we will not need to
tramp down to the sorting
office to pick up that box set
of Cliff Richard CDs we
ordered from Amazon.
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strangers without ha to
unchain the door anXlglglt
the kettle on. The web is the
Big Society incarnate.

What we seniors resent,
however, is the assumption
made by the pages’
designers that we are all
twentysomething airheads.
The headlines on the home
pages are invariably about
celebrity gossip rather than
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solemn matters of state. The
pop-up ads are mostly for
dating sites. Almost the only
acknowledgement that
people of mature years are
part of the online
community is the constant
email from suppliers of
Viagra (“Hi, Michael...”),
whose market research
must show that there are
enough of us to make it
worthwhile.

Still, there is a solutton.
grandparents can link up
with their contemporaries at
Grannynet.co.uk, a
generation removed from
Mumsnet (which proved
such a magnet for our
leaders at the last election).
We can enrol for courses
about grandparenting, swap
stories about our ailments
and get expert advice on
how to read to the little ones
(selecta book with large
print, so that you can point
to each word as you say it).
How long before Peggy
Archer signs up?



